TIME TO UP OUR WEB PRESENCE!
Our department web pages are due for a refresh! And the timing is perfect in connection with the refreshed look and the SEO/AIEO project underway. The goal of reworking department (and soon program) pages is ultimately to communicate more effectively with our prospective students and their families. To achieve that goal, our objectives include:
· To provide consistency of structure and content type across all departments
· To provide compelling audience-targeted content with consistent brand presence
· To use current SEO and AIEO (search engine optimization and artificial intelligence engine optimization) practices to improve “findability” of our web content
· To ensure we are sharing accurate information

Why does consistency matter?
· It helps all readers understand and navigate pages more easily.
· It helps prospective students trust the information they find. Inconsistent layouts, tone, and varying amounts of information can make the college appear disjointed or less reputable. When every department page looks and feels aligned with the college’s overall brand, students—and their families—perceive the institution as organized, reliable, and professional.
· It helps our information be found. Industry data shows that original, high‑quality, structured, and relevant content is the #1 driver of successful searchability. Structured content is also more likely to be reused in summaries that are now the way many of our prospects find their information. 
· Key factors for high-scoring content: high‑quality, relevant, well‑structured, easy for users and AI systems to interpret, supportive of the page’s core purpose
· Uniform page structure simplifies updates. Web updates are essential for accuracy and to keep information current across our entire site. Standard structure is helpful for being able to monitor and make changes quickly when needed.
Using a standard structure and consistent tone doesn’t minimize the uniqueness of your department, it can enhance what’s special about you! The Marketing group has the knowledge and tools to create and structure content, you are the subject matter experts about your programs and departments-- working together as a team, we can elevate Marietta College’s web game!


DEPT/PROGRAM WEB PAGE & PRINT REDESIGN PROCESS
This is not a review and update, it is a complete restructure of web pages for the purpose of improving the performance of the College website and attracting more students. Redesign of the “program sheets” is part of a project to create a cohesive “print portfolio” for the College.
If some of the requested information is already on your web page(s), you can copy and paste it into the form, but please complete the form so we have all information together in one place. The information will also inform print materials as they are created. We will also refer to existing pages and program sheets, but we will consider what you submit to be the most current and accurate information.
1. Please gather the requested information in the format outlined and submit it as a Word or PDF document to marketing@marietta.edu.  Bullet points or short phrases are fine – don’t spend a lot of time writing, as we will develop the content to reflect consistent brand language across all programs as we tell your story. 

2. Although we will not be able to complete all materials immediately, the sooner you send your info the better to help us get started. Please submit by the end of the semester. 
If that deadline is difficult for your department to meet, let us know so we can work out a mutually agreed upon date.

3. The marketing team will craft marketing-focused copy and draft structured pages that feature your information in user-friendly and search-optimized content.  

4. You will be asked to review the copy / pages for accuracy and we will work together on edits, as needed. 

5. Upon approval, we will publish the new pages LIVE to the web site.

Working together, we can ensure your department and program page content is compelling to “customers,” written to promote search optimization, tells our brand story, AND is accurate and reliable. 
Many of the questions ask for examples. Examples allow us to “show” not tell what is special about Marietta College by providing real-life stories. These examples are meant to demonstrate brand values that we live every day:  community connections, caring one-to-one access, mentoring, experiential learning embedded into the curriculum, “big school” opportunities with  “small school” support, excellence in teaching, etc.. We are looking to feature what you offer that makes Marietta stand out from other schools, but we have to make it REAL for the reader, and stories can do that.
Thank you for helping to tell the story of Marietta College!


DEPARTMENT / PROGRAM INFORMATION FORM
This information should be considered from the perspective of someone who knows little to nothing about your department and programs (prospective students and their families). Even info that is primarily for your current students should be included in a way that helps a prospective student understand why it is important to THEM.
For what entity is this information sheet?
 Department		  Program
Department name:

Program Name(s)  
(majors, minors, certificates with brief description for each) – if completing the form at a department level, you only need to answer with program names, description and levels. Add as many entries as needed to list all programs in the department
· Program name:
· Brief description:
· Level (s) i.e., UG major, minor, certificate, GRAD degree, GRAD credential: 

· Program Details (if filling out form for an individual program, give brief one- or two-sentence descriptions for each)
· What will you (the student) learn in this program?
· What specific experiential learning opportunities do students in this program often have?
· What are example career paths will you (the student) be prepared to follow after graduation?
· If applicable, examples of specific internships, professional experiences or research students in this program have completed during the past 3-5 years
· Examples of first jobs alumni from the program have entered. 
· Examples of higher-level positions alumni from the program have earned mid-career.
· If applicable, examples of graduate programs alumni from this program have entered.
· Added advantage: is there something that makes this program at Marietta stand out from other schools’ similar programs? (i.e., we have a planetarium! Sports mgmt. students have professional experiences with NCAA and professional sports teams each year, etc.)


Primary locations
Buildings and facilities where department/program classes and activities most often take place. 


What aspect(s) in your department/program provide a unique or extraordinary experience: (include all that apply) 
· Signature spaces and/or technology (list and describe significance, i.e. Gallery 310 or cadaver lab):

· Opportunities for students to showcase or publish their work (give examples):

· Advising & career preparation, (following are some typical prospect/parent questions you may want to answer)
· How often can students meet with their advisor? When? (i.e., scheduling, office hours are posted, etc.) 
· What is the average number of advisees per advisor?
· Does your department offer specialized advising (i.e, pre-law, pre-health tracks)
· How are advisors matched to students in your department (i.e., by major, their choice, assigned, etc.)
· How do advisors in your department help with career or grad schools exploration?
· Other attributes that make your department stand out  -- this may be a comparison to competitors, results, etc. ( describe)

Department or program contact information
· Department Contact (for external purposes):
· Name
· Email
· Phone (if applicable)
· Building location of main office

Hands‑On Learning Opportunities
· Specialized hands-on facilities and equipment in your department and why they are beneficial. (i.e., Why is a cadaver lab an advantage and is it something that every school has?) What state-of-the art equipment do we have that others may not? Do you have a classroom set up for a special purpose that is relevant to your field – i.e., labs, group projects, etc.)

· Internships and professional experience examples that are often experienced by your students (provide types and locations/organization, if possible):

· Community Service or External Partner interaction opportunities specific to or organized by your department:

· Other in or out-of-class hands-on learning experiences often pursued by students in your department:

· Where/how do students in your department get a “Landmark Experience” through hands-on / real-world learning?
Transferable “Power” Skills Students Develop in your classes/programs
provide descriptive examples specific to your department or programs for skills that apply even if a student’s career is not specifically in your department/program field.  

· Technical competencies (i.e., software, specific methods, studio techniques, etc.):
· Creative and analytical problem‑solving (i.e., data analysis, deductive reasoning, etc.):
· Clear written, visual, and oral communication (i.e., debate, charts, oral reports, etc.):
· Collaboration and leadership in project teams (are there “signature” projects that are part of your department or program?
· Other:


Faculty mentorship, interaction, “caring” examples 
Briefly emphasize one or more SPECIFIC examples of faculty accessibility, mentorship, faculty-student projects, etc. (all faculty for the department will be linked to the page, this is just an example to help students know what type of faculty interaction they may be able to expect—we may ask for a photoshoot to capture this type of interaction, when possible):
EXAMPLE #1
· Faculty name and title:
· Faculty expertise: industry/creative work, research topic, etc.
· Quote from faculty about student engagement or interaction:
· Evidence of the value to students of the engagement or interaction (i.e., student-voted advising award, % of students passing licensure, student quote about faculty, etc.)
Add more examples, if desired


Additional Department-specific or program-specific requirements or expected fees (those not included in standard catalog or admission materials
List any that apply, i.e., studio fee, C&E Career Readiness program



Bragging points
Include any statistics or points of pride about department OR program (i.e., 100% pass rates for licensing exams, national recognitions or awards, number of community service hours, etc.)
·  
·  
· 




Add any additional information you think helps to tell the story of your department or program

 


Student Stories
Include at least 2 “stories” from students or alumni about their experience and why they are happy they chose Marietta College (and this program) form on next page – these should be from relatively recent students/alumni (since 2022) so prospective student more closely relate and can “see themselves” in similar situations.
Student stories fit in two categories
1)  experiential learning and 
2)  success stories that began at MC
To help tell these stories authentically, 
· We want quotes from the student/alums as often as possible
· Provide their name and contact info if you prefer we contact the student
· Photos are always welcomed, too – especially if it is a quote about a special event, trip, experience, etc. If it is something that was covered in campus news, we may have an image available.
Submit at least one story from each category for EACH program (these can be submitted by the program or department)  


CAT. 1: EXPERIENTIAL LEARNING OPPORTUNITIES & OUTCOMES
· Student or Alum Name and (expected or actual) graduation year
· Program of Study in your department  (can be any level)
· If Alum, Current Role and location (i.e., news anchor at XXXY-TV in Anchorage, Alaska; 1st year grad student at WVU in Athletic Training, etc.)
· Describe Experiential Opportunity they participated in: Two to three lines (i.e., internship, research, design project, publication, performance) 
· What they learned or took away from that opportunity (student/alum quote preferred – paraphrase is OK)

CAT. 2: “SUCCESS” MC ALUM PROFILE with OUTCOMES 
· Alum Name and graduation year
· Program of Study in your department  (can be any level)
· Brief description of what they consider a “success” that resulted from attending Marietta College (I received this national award, I got this job, I got into my 1st choice grad school, I was prepared on the first day I started my new job, I am a problem-solver at work due to what we did in ____ class, etc.)
· Why was Marietta College integral to that “success” (student/alum quote preferred)

